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Web Is The #1 Activity At Work

Non-Work Related Activities Performed by US 

Employees While at Work, 2005 (as a % of 

respondents)
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Source: American Online / Salary.com, July 2005



News Is The #1 Choice At Work
Types of Sites Visited by US Employees While 

Accessing the Internet at Work for Personal 

Reasons, 2005 (as a % of respondents)
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Source: Harris Interactive, conducted by WebSense, May 2005




